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Q1. If you had a 100$ what would you spend it on?

Goods

- Experiences

Food
Books
3.2% 4.'5%
Other \
8.75% ~—_ Clothes, shoes,

26.97%

Concerts
and events

25.09%

Dinner
16.85%

A weekend in
a guesthouse

14.61%
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Q2.

Goods

- Experiences

If you had a 1000$ what would you spend it on?

Save it
4.49% Buy a new phone

Other / 13.48%

11.94% \_

Buy a suit / dress

8.24%
Travel
5.67%

Organize a
humanitarian trip

18.35%

Celebrate my
birthday in a

resort with my best
friends

17.98%
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Q3. If you had a 10,000$% what would you spend it on?

Other
(please
specify)

Buy a car
Have dinner 11.28% 13.53%

with my \ /

favorite idol

1.13%

Buy a designer’s
watch or jewelry

8.24%

Install a solar panel

5.64%

Buy shares
in a business

27.07%

Go on a road trip
accross the USA

38.35%

Goods

- Experiences
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Q4. If you had a 50,000% what would you spend it on?

Goods

- Experiences

7.12%

Other (please
specify)

\

Use it as a down
payment for an
apartment

28.46%

Pursue a Master's
Degree in an lvy
League University

34.08%

Rent a yacht and
tour exotic islands

6.37%

Launch a startup

23.97%
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Q5. How would you perceive your future?

Planning every

/ step of the way
whether for now or
the future

26.22%

Open to change and
new possibilities,
whatever comes in
the way

57.30%

\ Living the moment,
day by day, rather
than holding onto
the future

16.48%

Goods

- Experiences
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** Lebanese Millennials are quite similar to Global Millennials and have
spending priorities focused on experiences rather than goods
(experiences that can be enjoyed, shared and recalled).

*+ They are opportunists and nomadic in their behavior and like to be
doing several things at a time/living the moment rather than
planning for the future.

“* They give importance to knowledge and are entrepreneurs at heart,
open to change and new ventures.



